
Trust in the digital age

Developing the confidence to
embrace technology to move your
business forward
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Evolution
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Digital Cyprus (?)
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Digital Cyprus!
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Source: Eurostat



November 2016Digital Trust

Risks
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Going Smart

“The system is designed to alert the property management
company if there are discrepancies in temperature or radiator
pressure. If the data couldn't be sent, the system would shut down
to prevent potential damage.”
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Internet of (Insecure) Things
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What’s the problem?
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Digital natives
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Digital transformation
Changing customer expectations drive business change

... expect more ... trust their
peers

... are
informed

... have choices ... have a voice

Customers ...

7.00 12.00 17.00 23.00
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“willingness to be vulnerable based on positive
expectations about the actions of others”

Trust
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Digital trust
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Building trust in the digital age
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IT risk resilience

• Informed risk
management
decisions

• Maximise value
from IT and
technology
investments



November 2016Digital Trust
15

Business systems confidence

• Boards and senior
management
demand visibility

• Optimise reporting
systems

• Performance
insights

• Process adherence

• Compliance

• Improve controls

• Better management
of risk
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Data confidence

• Identify data
sources

• Assess data quality

• Take advantage of
good data

• Know how to read it

• Know what to keep

• Know what/how to
discard

• Secure it

• Govern it
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Cyber Security
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Cyber Security

• Prioritise: You can’t
secure everything

• Risk: Seize the
advantage

• Crisis management:
be prepared

• Connections: Their
risk is your risk

• Technology: Fix the
basics

• People: People
matter
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Digital Transformation

• Digital transformation assurance: the conscience of the transformation

• Work together to deliver business outcomes NOT implement technology
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Thank You

This publication has been prepared for general guidance on matters of interest only, and does not constitute professional advice. You should
not act upon the information contained in this publication without obtaining specific professional advice. No representation or warranty
(express or implied) is given as to the accuracy or completeness of the information contained in this publication, and, to the extent permitted
by law, PricewaterhouseCoopers LLP, its members, employees and agents do not accept or assume any liability, responsibility or duty of care
for any consequences of you or anyone else acting, or refraining to act, in reliance on the information contained in this publication or for any
decision based on it.

© 2016 PricewaterhouseCoopers LLP. All rights reserved. In this document, “PwC” refers to the UK member firm, and may sometimes refer
to the PwC network. Each member firm is a separate legal entity. Please see www.pwc.com/structure for further details.

“You will need a business strategy for the digital age

– not a digital strategy”


